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SUED IN THE INTEREST OF FAMOUS PLAYERS EMPLOYEES AND ASSOCIATES COAST-TO-COAST 
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CHARLES G. BLUHDORN, chairman of Gulf and Western Industries Inc. was elected a 
director and chairman of the board of Famous Players. His first official visit to Toronto 
was marked by a reception given by R. W. Bolstad, president of Famous Players and 
attended by many leading Toronto business executives, officers of Paramount, Ontario 
Government cabinet ministers and Mayor Phillip Givens. Pictured above are R. W. Bolstad, 
Charles G. Bluhdorn and Martin Davis, executive vice-president of Paramount, who 


received the guests. 


CHARLES G. BLUHDORN ELECTED DIRECTOR AND CHAIRMAN OF BOARD 
OF FAMOUS PLAYERS CANADIAN 
URGES COMPANY TO PURSUE AGGRESSIVE EXPANSION POLICY! 


In a statement issued to the press, R. W. Bolstad, President and Managing Director 
of Famous Players announced that the Board of Directors of Famous Players at its 
quarterly meeting in Toronto on November 14th had elected Charles G. Bluhdorn a 
Director and Chairman of the Board, succeeding the late John J. Fitzgibbons, C.B.E. 

Mr. Bluhdorn is Chairman of the Board of Directors of Gulf and Western Industries, Inc. 

Paramount Pictures Corporation, which owns about 51% of the shares of Famous 
Players was recently merged with Gulf and Western, which under Mr. Bluhdorn’s 
management team has, in a few years, become one of the largest corporations in 
the United States. 

In his statement to the press Mr. Bolstad said that at a meeting with the manage- 
ment and other directors of Famous Players, Mr. Bluhdorn stated that his Company 
had no intention of disposing of its share interest in Famous Players and expressed 
the wish that management would continue to pursue an aggressive policy of expan- 
sion, not only in the motion picture theatre business and related fields of communica- 
tion, but in other areas as well where investment opportunities become available. 


FAMOUS DECLARES 
AN EXTRA DIVIDEND 


The Directors of Famous Players, at 
their meeting on November 14th, 
declared a quarterly dividend of 
27)2¢ plus an extra dividend of 10c 
per share, payable December 9th to 
shareholders of record as of Novem- 
ber 23rd. 


BILL MURRAY OF MONTREAL 
HEADS OUR ENGINEERING 
AND CONSTRUCTION DEPARTMENT. 


In December William N. Murray officially joins 
Famous Players’ Department Heads succeeding 
the late Jules Wolfe as head of the Company’s 
Engineering and Construction Department. 

William is 49 years old, married and has two 
daughters 19 and 16 years old. 

He joined United Amusement Corporation 
Limited in 1938 as a member of the Accounting 
Department, leaving in 1941 to enter the R.C.A.F. 
In 1942 he went overseas where he was sta- 


Len Turoldo has assumed the newly 


tioned for three and a half years. 

Upon his return to United he again joined the 
Accounting Department for a short while and 
then became Manager of Purchasing, theatre 
maintenance and operation and was in charge 
of all candy concession operations. Prior to join- 
ing Famous Players Canadian Corporation 
Limited, he was General Manager of United 
Amusement Corporation Limited. 


created position of Director of Sales Pro- 
motion for Theatre Confections Ltd. It 
was announced by J. J. Fitzgibbons Jr., 
the president. Len is succeeded as mana- 
ger of Ontario District B, by Lionel Gibb, 
formerly manager for Winnipeg. Gibb is 
replaced in Winnipeg by Murray J. 
Sherriff, former supervisor of drive-ins 
and parks. 


Motion Pictete 
HERALD 
Geen Hae! 


Rou 


LEN BISHOP OF TORONTO WINS. 
COVETED QUIGLEY AWARD AS 
"WORLD'S BEST SHOWMAN” 


A highlight of the four-day session at the 
Inn On The Park of Toronto of leading 
Canadian showmen was the presentation 
to Leonard Bishop, veteran manager of 
Famous Players’ Hollywood theatre of 
the Quigley Award for showmanship. 

The presentation was made during the 
annual luncheon of the Motion Picture 
Theatres Association of Ontario by R. W. 
Bolstad who awarded the plaque on be- 
half of Martin Quigley, sponsor of the 
annual competition. 

In presenting the award Mr. Bolstad 
said: 

“The Quigley Award is the highest honour in 
the world for showmanship. 

“It is won every year in competition between 
theatre managers from all parts of the world and 
their entries are carefully judged by a panel of 
leading distributors and advertising agency ex- 
perts. 

“It is a proud moment for me, as President of 
Famous Players, to present the coveted Quigley 
Award to our own Leonard Bishop who is thus 
acknowledged officially by the Quigley Award 
Committee to be the world’s greatest showman 
for 1966. 

“Len won this year’s Quigley Award for his 
fantastic campaign for ‘MARY POPPINS” at the 
dual auditorium Hollywood theatre in Toronto. 
Under his expert and resourceful showmanship 
“MARY POPPINS” established a world record run 
for one theatre at regular prices. 

“In winning the Quigley Award Len has brought 
honour not only to himself but to our Company 
and Canadian showmanship which is among the 
best in the world. 

“The Quigley Award has come to Canada 
before — it was won by both Charlie Doctor 
and Ivan Ackery of Famous Players theatres and 
by Vic Nowe of Odeon. 


“It is my great pleasure to present this plaque 
to our Len Bishop, the Master Showman of the 
Year with the hope that he'll win another one 
soon — like next year!” 


UNITED AMUSEMENT APPOINTMENT 


George R. Arnott has been appointed 
Executive Vice President of United 
Amusement Cerporation of Montreal, it 
was announced by W. G. Lester, the 
Corporation’s President. Mr. Arnott is 
also a Director of United Amusement, 
Consolidated Theatres Limited and other 
companies. 

George Arnott began his motion pic- 
ture career with the Famous Players’ 
subsidiary, General Theatre Supply Com- 
pany in Toronto as an accountant and 
office manager in 1938. He was born in 
Scotland. After becoming an Associate of 
the Institute of Bankers, George moved 
to a Canadian bank and was later in 
public accounting when he joined Famous 
Players. 

George is active in industry affairs 
through l’Association des Proprietaires 
de Cinema du Quebec (formerly Quebec 
Allied) where he has been a director and 
treasurer for ten years. He served for 
three years as a member of council of 
the Montreal Board of Trade, is a former 
president of National Office Manage- 
ment Association (now Administrative 
Management Society), former ‘chairman 
of the Board of Governors of Weston 
School and is presently a trustee and 
treasurer of the church of St. Andrew 
and St. Paul (Presbyterian) in Montreal. 
He is married to Katharine Maclean, 
formerly head of the French department 
in St. Clement's school, Toronto, and they 
have two children and two grand- 
children. 


DAN KRENDEL HONOURED AS PICTURE PIONEER OF THE YEAR! 


At a ceremony attended by 500 guests, Famous 
Players’ Dan Krendel was honoured as the 
"Pioneer Of The Year” at the Inn On The Park 
in Toronto on November 7th. 

Dan received his award, a handsome silver 
trophy, from an old friend, Morris Stein, a pre- 
vious Pioneer of the Year winner. 

Sharing honours with Dan were Famous Play- 
ers’ division manager on British Columbia, 
Maynard S. Joiner; Pat Travers, business man- 
ager for local 173 of the IATSE; Arthur P. Bahen, 
Eastern Division Manager for the Quebec and 
Maritime theatres for Odeon theatres and Dave 
Rothstein, Winnipeg theatre and hotel chain 
operator. 

lt was an emotional occasion as Dan received 

the highest award the Picture Pioneers can offer 
from Morris Stein, his former boss in Famous 
Players. Witnessing the presentation with partic- 
ular pride were Dan’s daughter and her husband, 
Sam Landeau and his three small grand-children. 
Besides being winners of the Pioneer of the Year 
award, both Dan Krendel and Morris Stein had 
been previously honoured by Variety Club of 
Ontario as recipients of the Heart Award. 
Born in Winnipeg, Krendel entered the movie 
industry in 1926 as a writer for Exhibitors’ Daily 
Review in New York. The following year he 
joined Warner Brothers in Winnipeg as a sales- 
man and in 1928 moved to Famous Players as 
publicity director for the circuit’s Metropolitan 
Theatre in that city. In 1929 he was moved to 
Windsor, Ont., as assistant manager at the 
Capitol and later to Toronto as manager of the 
St. Clair. 

Within a short time, Krendel was promoted to 
manage the downtown Tivoli where he conducted en 
a managers’ school, preparatory to taking over pam rennet 
as manager of Famous’ Niagara District theatres, #7 ) 
with headquarters in Hamilton. 

In 1942, Krendel returned to Toronto as man- 
ager of the circuit’s A district. He was inducted 
into Famous’ 25-year club in 1953. 
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PIONEER OF THE YEAR AWARD WINNERS PICTURE PIONEER AWARD WINNERS 
Herbert Allen, Bob Hurwitz, Morris Stein, Frank Fisher, Dan Krendel, Presented with illuminated plaques at the annual Pioneer of the Year 
N. A. Taylor, Haskell Masters and R. W. Bolstad. dinner were A. L. Pat Travers of Toronto; Maynard S. Joiner of Van- 


couver; Arthur P. Bahen of Montreal and Dave Rothstein, of Winnipeg. 


OUR $6,000 CIRCUIT-WIDE CONTEST 


At the Thursday morning session for 
Famous Players’ managers and associates 
Jim Nairn, Director of Advertising and 
Publicity, had this to say for the current 
Famous Players’ showmanship contest: 


As you have already been advised through a 
series of news bulletins — which, believe us, will 
be stepped up greatly — FAMOUS PLAYERS 
has another campaign on the way, and again — 
it’s exclusively for FAMOUS PLAYERS’ showmen! 

The campaign is based on an improvement in 
business for the last quarter of 1966 — launched 
in October and ending with the last day of busi- 
ness on December 31st. 

The campaign is simplicity itself — there are 
no quotas — you will be rewarded by your per- 
sonal ingenuity — your selling of the attractions 
playing your theatres — your confection sales 
and your other efforts such as extra rentals — 
special shows etc. 

The payoff — in cold cash — is $6,000.00 on 
our circuit — and it will be made in January of 
the New Year! We call this Contest a “Shot In 
The Arm For Santa Claus” because, just when 


ACKERY PRESENTED WITH PLAQUE 
AND CHEQUES BY NAC AND THEATRE 
CONFECTIONS AS YEAR’S IDEA MAN 


Famous Players’ subsidiary company, Theatre 
Confections Limited, almost swept the board with 
five of the Canadian winners who were TCL 
accounts, in the competition of showmanship spon- 
sored by the National Association of Concession- 
aires held in Chicago. 

Ivan Ackery of our Orpheum theatre, Vancovu- 
ver, won the grand award in the 1966 Concession 
Idea Man of the Year Contest. For his showman- 
ship, it was announced by Julian Lefkowitz, NAC 
contest committee chairman, Ackery was given an 
all-expense trip to the 1966 annual convention of 
the NAC at the Americana hotel in New York, a 
plaque and a trip to Toronto. 

In announcing Ackery’s win the contest com- 
mittee chairman noted that “Ackery’s winning 
entry featured a series of uniquely developed 
tie-ins with local radio stations consisting of prize 
contests, a trip to Hawaii, ladies’ wardrobes, 
free tickets to other amusement centres all of 
which helped substantially to increase the thea- 
tre’s volume in candy, popcorn and beverage 
concession sales.” 

Among the runners-up who also received 
merit award plaques and cheques for their 
entries from the NAC were Charlie Doctor, our 
manager of the Capitol theatre, Vancouver, 


you'll be reeling under those Christmas bills like 
the most of us, FAMOUS PLAYERS comes to your 
aid with — hard cash to help you over the rough 
spots ! 

We sat around the board room table and tried 
to figure out the best Contest for all of you. 

This time we have divided the circuit into FIVE 
groups, adding TWO more to be fair to the 
increasing number of theatres presenting HARD 
TICKET attractions — so Road Show houses will 
be represented as they weren't at the last 
Contest ! 

Instead of THREE groups as we had last year 
there will be FIVE groups and we've increased 
the total cash awards from $5,000.00 to 
$6,000.00 giving each of the SIX groups 
$1,200.00! 

The basis of the judging will be on the $25.00 
Awards which are regularly given to our man- 
agers for proof of showmanship approved by 
your District Managers. 

Incidentally, these $25.00 awards, which have 
proven so popular with not only our managers 
but with the Film Distributors as well, will be con- 
tinued as an extra part of this Contest and man- 
agers winning four awards will receive the usual 
additional $100.00 extra bonus. 


who placed second; Patrick R. Saunders, Capitol 
theatre, Woodstock, N.B.; Murray Lynch, Para- 
mount theatre, Moncton and Lloyd Taylor, Capitol 
theatre, Sarnia. Fourth place was taken by Bob 
Yeoman, Odeon-Parkway drive-in and final 
award went to Martie Marks, Beaumont, Texas. 

Ackery picked up $750. in cash from TCL 
($500. for his CIMY award and $250. as top 
man in the TCL contest). Other awards — Doctor 
$250. ($100. Merit Award and $150. TCL con- 
test) Saunders, $200. (TCL Award $100. — 
Merit Award, $100.) Yeoman, $200. (Merit 
Award $100. — Odeon Award $100.) Murray 
Lynch and Lloyd Taylor, $100 Merit Award each. 

The TCL winners were all guests of J. J. Fitz- 
gibbons Jr., president of Theatre Confections 
Ltd. at the sessions at the Inn On The Park. 
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With their awards are Bob Yeoman, Odeon Theatres; the other award 
winners — Pat Saunders of Woodstock, N.B.; Lloyd Taylor, Capitol, 
Sarnia; Bert Brown (who accepted the plaque for Vancouver's Charlie 
Doctor); Ivan Ackery, Orpheum Theatre, Vancouver, grand award 
winner; Jack O'Brien of Boston, NAC President; and Murray Lynch, 
Paramount, Moncton. 


TRADE SHOW AND BUSINESS SESSIONS WERE A TREMENDOUS SUCCESS 


Toronto’s fabulous Inn On The Park was 
the scene of an all-industry four day 
convention and trade show. This ambi- 
tious combined convention and trade 
show was the result of the successful 
leadership of J. J. Fitzgibbons Jr. and 
H. C. D. Main. 

Gathered together for the first time 
under one roof in combined meetings 
were the Famous Players’ 25 Year Club, 
the National Association of Concession- 
aires, Motion Picture Theatres Associa- 
tion of Ontario, Motion Picture Theatre 
Associations of Canada, Canadian Mo- 
tion Picture Distributors Association, 
Canadian Picture Pioneers and the Fam- 
ous Players’ Eastern Division Managers. 

Serious business sessions were com- 
bined with luncheons, dinners, screen- 
ings and cocktail parties in the vast hotel. 

All managers of Famous Players’ East- 
ern Division were registered in the hotel 
and attended all of the four-day sessions 
which began on November 7th. 

For the first time in Canada a trade 
show was included and with resounding 
success! 75 booths were set up for the 
exhibition and 75 booths were bought 
for the displays of equipment by con- 
cession operators in theatres. 

An NAC conference occupied much of 
Monday morning, November 7th, which 
was followed by the annual luncheon of 
the Motion Picture Theatres Association 
of Ontario when the guest speaker was 
Marshall H. Fine, 1966 president of the 
N.A.T.O. Following the afternoon session 
of the Canadian Picture Pioneers Richard 
Lederer, vice-president of Warner Broth- 
ers in New York, was the guest speaker 
and the Pioneers’ dinner and dance, a 
black-tie affair, closed the day. 

On Tuesday all the delegates were 
transported to the Odeon Theatre, Don 
Mills, where a special trade show screen- 
ing was arranged by leading Canadian 
distributors. The afternoon was occupied 
with a merchandising forum by Gerry 
Dillon of Theatre Confections Ltd. and 
Martin Simpson of Twinex. The official 
Trade Show opened at 4.30 that after- 
noon. 

Wednesday featured all-day meetings 
of the Motion Picture Association of 
Canada and Canadian Motion Picture 
Distributors Association followed by 
trade talks by a number of distinguished 
speakers, with the Trade Show still in 
session. 


On Thursday morning Famous Players’ 
managers from all over Ontario and 
visitors attended a business session pre- 
sided over by William A. Summerville, 
vice-president Eastern Division theatres 
and James R. Nairn, director of publicity 
and advertising. In his opening remarks 
Nairn paid high tribute to his assistant, 
Norman Barker, Tom Chatfield art direc- 
tor, Jimmy Cameron, head of group sales 
and Tiff Cook, exploiteer. 


Speakers on the Famous Players’ mana- 
gers session included Angus MacCunn, 
senior vice-president; Jim Cameron on 
Group Sales; Joseph P. Whyte on the 
handling of reserved seats; R. J. Widdi- 
combe, real estate and Fred Morley on 
insurance. 


The afternoon session was devoted 
entirely to a session of questions and 
answers for Famous Players’ men ar- 
ranged by Ben Geldsaler and presided 
over by the Company’s new execu- 
tive vice-president, George Destounis. 
George spent the entire afternoon listen- 
ing to complaints and suggestions from 
our men in the field — a most productive 
session 


AT FAMOUS PLAYERS LUNCH FOR DISTRIBUTORS 
George Destounis, executive vice-president for Famous Players; Doug 
Gow of British Columbia; Harvey Harnick, Canadian general manager for 
Columbia Pictures and John Ferguson, Prairie Province supervisor 
for Famous. 


F. Gordon Spencer turns over the presidency of the new Motion Picture 
Theatre Associations of Canada to Gaston H. Theroux of Montreal who is also 
president of the Association des Proprietaires de Cinemas du Quebec. 


“BUD” BARKER DISCUSSED 
THE PROBLEMS FACED BY 
THE PUBLICITY DEPARTMENT 


We have entered into a battle to gain the 
public’s attention ... The PUBLIC’S EYE. 

The economic experts tell us that over the next 
ten years Canadian advertisers will increase 
their advertising expenditures by 68 percent. 

You can appreciate the impact that this 
tremendous increase in advertising dollars will 
have on all means of advertising and marketing 
. . . Newspapers, Television, Radio, Billboards, 
Bus Cards, Etc. You will appreciate the Competi- 
tion We are in to get attention—The Public’s 
Eye—for our product. When | tell you that 
recently we have found it extremely difficult to 
buy television time in Toronto. 

A few weeks ago we were forced to buy a 
Television Package in Buffalo for ‘Fantastic 
Voyage’”’ opening in our Imperial Theatre. 

Our local television stations were sold out 
except for a few spots at the dinner hour and in 
the late late shows. 

For ‘The Professionals” opening this week in 
Toronto we again were offered spots that the 
exchange and | agreed were useless ... and we 
had $1000.00 to spend on television. For this 
attraction. Fortunately we were able to arrange 
a good radio campaign for this date. | say 
fortunately, because the Key Radio Stations too, 
are showing us the S.R.O. sign today. 

In Toronto, we just haven’t the number of TV 
channels available to absorb the advertisers 
money. 3 

The answer, the experts tell us, is for T.V. t 
use the V.H.F. or V.H.F. signals that are available 
and do not interfere with present television 
signals. But very few sets today are capable of 
receiving these high frequency signals, and how 
many owners of today’s television receivers 
would pay for the necessary converters to re- 
ceive these signals? 

Our competition in this Battle for the Public’s 
Eye is not too concerned today about obtaining 
more exposure .. . For their products. Their 
products, their “Line”, will be on the shelves 
tomorrow,— Next month and next year. He can 
shop for time months in advance. 

But, what about us? 

Our product — our “line” — changes every 
week, and some weeks we're not too sure what 
our line will be the following week. 

How, then, do we catch the public’s eye in this 
Battle? 

Some say we should concentrate more on 
newspaper advertising. That, as | mentioned 
earlier, the newspapers can always add extra 
pages to absorb the additional advertising. 


But the publishers are not as anxious as you 
may think to enlarge their newspapers. This 
would mean increasing the staff, longer press 
times, additional operating expenses. Longer 
press runs mean late delivery to your homes. The 
publisher is aware that if his newspaper arrives 
late, it is of little use to his advertisers and his 
revenue will drop. 

Television — Radio — Newspapers — Posters 
— All battling for the flood of dollars and the 
public’s attention. 

Let’s take a look at the market—The people— 
that is causing this mammoth revolution in the 
advertising business. 

We know that today’s Market is younger— 
richer — Better educated quality conscious and, 
what is extremely important to our business, has 
more leisure time. 

How do we in the theatres reach this market? 
How do we get their eye? 

We must keep ourselves aware of their 
current views about Motion Pictures and all other 
forms of entertainment . . . of their favorite 
entertainment personalities and slant our ad- 
vertising accordingly. At the local level’ our 
outside promotion must be exciting and different. 
We must not fall into the trap of repeating the 
old stunts to catch the eye of this new and 
younger market. We must be cautious that we 
don’t use the etcetera approach in our advertising. 
And in our business, we've all noticed the etcetera 
approach .. . The large pyramid style title with 
the letters hewn out of the rock... ‘Ben Hur” 
followed by “El Cid” followed by ‘Beau Geste” 
etcetera, etcetera. 

We must continually change and update our 
thinking about selling motion pictures. 

Your advertising department is always looking 
for that ‘something’ to change the stock or 
standard approach to advertising that is found 
in most of the press books. That “something” that 
will catch and hold the viewers eye. 

In this battle for the Public’s eye, your adver- 
tising department is capable given the oppor- 
tunity of getting your product attention. All we 
ask is to be permitted to SELL THEATRE TICKETS 
the best way we know how. 

To give you some idea of the battle we're in 
to get the Public’s attention, every day the 
average person is bombarded via the Ajr, 
printed page and posters by 2,200 advertising 
messages. 

Many of these important features are what 
we in the advertising department call specials. 
“Special because the advertising of these attrac- 
tions will be spelled out to you. What newspaper 
mats to use and which day you will use them. 
“Special” because the contract for you to show 

Continued on following page 


these attractions in your city stipulates that a 
prescribed advertising campaign, agreed on by 
the Distributor and your advertising department, 
must be followed. 

Here again we will be involved with a very 
special market—a_ special method of selling 
theatre tickets. ... BLOCK or GROUP SALE of our 
theatre tickets. 


25 YEAR CLUB INDUCTS 
16 NEW MEMBERS THIS YEAR 
12 MORE HAVE 40 YEARS’ SERVICE! 


Sixteen members of Famous Players’ 25 Year 
Club were inducted into membership by Presi- 
dent R. W. Bolstad at a dinner held in the Inn 
On The Park. It was a gala affair attended by 
the executives of Famous Players gathered to 
honour those employees and associates who had 
given loyal and faithful services to the Company 
over a period of a quarter century. Most of the 
Award winners were accompanied by their 
wives and they were presented with diamond- 
studded pins of membership, certificates of ap- 
preciation and their choice of government bonds 
or inscribed watches. The ladies were presented 
with corsages. 

Famous Players had another honour cate- 
gory — those managers and associates with 40 
years of service to Famous Players! This year 12 
of these each was presented with an inscribed 
sterling silver tray... They were: 


Earl K. Gordon, Head Office; Henry G. Marshall, 
Nortown, Toronto; Mrs. Ruth Melville, Head Office; 
Mrs. Anne Merigold, Tivoli, Hamilton; Roy Miller, 
Lincoln, St. Catharines; Bert McLean, B & F, 
Toronto; Herrick O’Regan, Strand, Deep River; 
Roy J. Paisley, Capitol, Sarnia — Projectionist; 
Gilbert Sterling, Pylon, Toronto — Manager; 
Leon Charlip, St. Clair — Projectionist; H. A. 
Bridger, Timmins — Sound Engineer; Harry Ham- 
bleton — Machinist; Morley McPhee, Strand, 
Simcoe — Manager; Thomas Ansara, Victory — 
Projectionist; Enzo Colameco, Palace — Projec- 
tionist and Louis Schofield, Victory — Manager. 
Herbert Allen — Premier; Sol Allen — Premier; 
Mrs. Gertrude Allen, Vogue, Stratford — Man- 
ager; Miss Sadie Arant, Alhambra, Toronto — 
Cashier; Wilfred Durrant, Imperial, Toronto; 
Robert Jj. Eves, Head Office; Albert Garnier, 
Capitol, Windsor — Projectionist; Mrs. Raechel 
Gow, Parkdale, Toronto — Cashier; Miss Monica 
Hosey, Capitol, Windsor; Charles A. McKeen, 
Capitol, Welland — Projectionist; Leonard A. 
Tyler, Capitol, Woodstock; and Walter Bennett, 
Capitol, Windsor. 


Pictured are those associates and employees who have completed 40 years 
of service with Famous Players. Among those who were presented with 
inscribed sterling silver trays were: 

(Top) Walter Bennett, Windsor; Al Garnier, Windsor; Bob Eves, Toronto; 
Len Tyler, Woodstock, and Sol Allen, Toronto. 

(Bottom) Miss Monica Hosey, Windsor; Mrs. Rachael Gow, Toronto; R. W. 
Bolstad, W. A. Summerville, Mrs. Gertrude Allen, Stratford; and Herbert 
Allen, Toronto. 


Shown are some of the 25 Year Club Inductees who were honoured at 
the annual ceremony. 

(Top Row) Harry Hambleton, Toronto; Roy J. Paisley, Sarnia; Morley McPhee, 
Simcoe; Louis Schofield, Timmins; and Henry Marshall, Toronto. 

(Next row) Gilbert Sterling, Toronto; Earl K. Gordon, Toronto; H. R. Bridger, 
Timmins; Enzo Calameco, Timmins; Leon Charlip, Toronto. 

(Bottom row) Bert McLean, Toronto; Mrs. Ruth Melville, Toronto; R. W. 
Bolstad, W. A. Summerville, Mrs. Anne Merigold, Hamilton; and H. Ross 
O'Regan. 


